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Finance organizations / ®HaHChI Integrated marketing communications /
OopraHmsauunn NHTerpypoBaHHbIe MapKeTUHIOBble
3 KOMMYHWUKaLUMNn

Marketing metrics / MapKkeTUHroBble
MeTPUKWU

International marketing strategies /

Marketing management in international
MexayHapoAHble MapKeTUHIOBble CTpaTernu

companies / OnepaTnBHOE MapKeTHroBoe
NJaHNPOBaHVie B MeXAyHapOo4HbIX
KOMMNaHWAX
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Managerial Economics / YnpaBneH4ecKkas

3KOHOMMKA Production Fragmentation and Cross-Border

Value Vhains / ®parmeHTauvs npon3BoACTBa

: : : N TPaHCrpaHNYHbIe LIeNnoYKmM CTOMMOCTH
Professionally Oriented Russian Language / P P H

Pyccknii 3bIK B MPOodeCcCcrioHaIbHOW
AeATeIbHOCTU

Pre-Degree Internship / lNpeaanniomMmHas

W
il T TS T $ $ T $ | | A
N
. may
N

Marketing audit / MapkeTVHIroBbIV ayanT i - "paKTika
& au P YA Digital marketing / AnaxunTan-mapKeTuHr
Management organisation theory / Teopus
OpraHu3savLny ynpasneHus
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Strategic analysis / CoBpeMeHHbili Proufessmnally Oriented Ru55|anULanguage /
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Management Research Methodology / CTpatern4eckini aHaims 2
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yI'I pa BJ1eHUNA 3 Professionally Oriented Russian Language / Pycckuii 83bik B MpodeccnoHaNbHOM AeaTensHOCTH 1 .EIVICLU/”_”_IVIHIDI no Bb|60py N93
3
AncumnanHel no Bel6opy Nef AncumnnviHbel No Bbloopy Ne2
AvicumnnmHel No Beloopy Ned 21
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Master Thesis Defence / 3awwmnTa
MarmcTepckow gmccepraumm

Research work / HayuHo-nccnegoBatenbckas Research work / HayuHo-nccnegoBaTtesibCKas Research work / HayuHo-1ccnegoBaTenbckas
paboTa paboTa paboTa 6

State exam / NoagrotoBka 1 caa4ya
rocylapCTBEHHOro 3Kk3aMeHa

JKOHOMUYeCcKn GpakynbTer



AvicunnanHbl No Belibopy Ne' 1un32

Corporate websites: creation and
administration / PaspaboTtka un
AAMVIHUCTPUPOBAHME KOPNOPATUBHbLIX
canToB

Modern trends in the international hotel
and tourism business / CoBpeMeHHble
TpeHAbl MeXAYyHapoA4HOro roOCTUHNYHOTIO
6un3Heca 1 TyprsmMa

JKOHOMUYeCcKn GpakynbTer

M. AUcuUnanHbI NOo BbI6OpY

38.04.02 MexxgyHapoaHbl1 MapKeTUHT (aHrn.a3.) / International marketing

AvicumnaviHbl Mo Bel6opy Ne2 1un32

National and regional branding /
HauMoHanbHbIV 11 perMoHabHbIN
6peHaNHT

Content-marketing / KOHTEHT-MapKeTuHr

AncumnanHbl No Bblbopy Ne3 1mn33

Russia and its regions: geography, economy
and geopolitics / IkoHOMMYecKas
reorpadusa permoHoB Poccuu

Customs and tarrif regulation / Tamo>xeHHoO-
TapuPHoe perynmpoBaHme

International logistics / MexayHapoaHas
NOTNCTUKA

AvcumnavHbel no Belbopy Ned 1wn33

Global economic project in Eurasia /
[nobanbHble 3KOHOMMYeCKe NPOeKThbl B
EBpa3nun

International economics / MrnpoBas
3KOHOMUMKa

Global retail networks / TnobanbHble
PO3HNYHbIE CETU



